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GI COUNCIL

NEWSLETTER
C H A I R M A N ’ S  M E S S A G E  

Welcome to our latest newsletter,  packed with informative
articles and industry insights.  In this edit ion, there are
articles about the revision of the customer information
sheet (CIS),  Health Insurance, Cyber Security,  and much
more. Hope you enjoy going through this insightful
edit ion.

Wishing you al l  a Merry Christmas and a Happy and
Prosperous New Year! 

Tapan Singhel MD & CEO
Bajaj  All ianz General Insurance Company Ltd.
Chairman, GI Council
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S E C R E T A R Y  G E N E R A L ' S  M E S S A G E

Welcome to the 9th Edit ion of our online newsletter.  The
council  wil l  soon be handling cashless treatment of motor
accident claims. Kindly visit  our website regularly to get
updates on the numerous init iat ives implemented by GI
Council .  

I  wish you al l  a Joyous Christmas and a very Happy &
Prosperous New Year!

Inderjeet Singh
Secretary General 
General Insurance Council
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INSURANCE IN NEWS
R E V O L U T I O N I Z I N G  I N S U R A N C E  A C C E S S I B I L I T Y  I N I T I A T I V E
D R I V I N G  L A S T - M I L E  C O V E R A G E  I N  R U R A L  I N D I A

Insurance is a contract  in which the insurer indemnif ies
the insured against  losses caused by speci f ic
cont ingencies or per i ls ;  in other words,  i t  is  f inancial
protect ion.  As people wi l l  l ikely encounter danger or
unpleasant possibi l i t ies,  explor ing noble r isk mit igat ion
tools such as insurance is necessary.

But how many l ives are covered in India? Approximately
514 mi l l ion people across India were covered under
heal th insurance schemes in 2021, which merely covers
37% of the people in the country.  The rat io of  l ives
covered under insurance schemes in developed countr ies
is much higher.  One of  the pr imary reasons for  th is low
insurance coverage is the unavai labi l i ty  of  in-person last-
mi le service.  There is a lso a need to spread more
awareness and educate prospects regarding the potent ia l
benef i ts of  insurance. Further,  many prospects are st i l l  
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unwi l l ing to use digi ta l  assets throughout the buying journey of  insurance products.  Thus, new
distr ibut ion and servic ing models that  can connect wi th people at  the grassroots level  in
vernacular languages to increase awareness,  outreach and trust  can be ef fect ive.

Through new in i t iat ives that  enables last  mi le connects wi th the customer,  the insurance industry
aims to provide the customers of  these regions wi th a comprehensive sui te of  insurance
solut ions encompassing heal th,  motor,  property,  crops,  l ivestock,  and l iabi l i ty ,  a l l  wi th in arm's
reach.

From a servic ing and support  perspect ive,  such in i t iat ives aim to establ ish the company's
tangible presence in the country 's t ier  two and t ier  three regions and provide a one-stop solut ion
whereby people can seamlessly fu l f i l  var ious insurance-related service requirements.  The range
of services avai lable includes:

Pol icy Issuance and Endorsements
Claim Assistance.
Walk- in Customer Query Redressal
Tele-consul tat ion Services
Partner Onboarding and Support
Video-based Medical  Evaluat ion

The pr imary goal  is  to br ing the ent i re l i fecycle of  insurance to the doorstep of  rural  India,
thereby enhancing insurance reach and customer exper ience. Using technology and digi ta l
assets,  the company aims to expedi te insurance-related services and on-the-spot c la im
sett lement benef i ts.  

The in i t iat ive also seeks to educate people on the importance of  insurance and subsequent ly 
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create awareness of  i ts  benef i ts.  Insurance plays a pivotal  ro le in safeguarding the assets and
f inancial  heal th of  an indiv idual ,  and thus,  organis ing product-speci f ic  campaigns wi l l  be one of
the cr i t ical  object ives.  

The on-ground presence wi l l  a lso assist  in conduct ing surveys and understanding the customer
needs to of fer  them further insurance solut ions that  sui t  their  requirements.  This wi f i -enabled
and inverter-backed van wi l l  help customers seek expert  opinions using te le-consul tat ion
faci l i t ies.
 
Going fur ther,  an ecosystem of  services regarding personal  heal th,  wel lness,  vehic le care,  best
pract ice advisory for  agr icul ture and rural  business,  and drone-based assessments wi l l  arr ive at
the customer’s doorstep to impact their  l ives beyond insurance. 

Thus, in harmony wi th the IRDAI 's v is ion of  achieving ' Insurance for  Al l '  by 2047, th is in i t iat ive
wi l l  help faci l i tate upcoming regulatory in i t iat ives such as Bima Vahak and Bima Vistaar,  thereby
helping increase insurance penetrat ion.  With th is,  we are one crucial  step c loser to establ ishing
last-mi le connect iv i ty,  t ranscending t radi t ional  barr iers,  and reaching underserved areas,
intending to nurture stronger community re lat ionships,  enhance f inancial  protect ion,  and provide
them with the digni ty of  l i fe.
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G I C  W A N T S  T O  D I V E R T  T E R R O R  I N S U R A N C E  M O N E Y  F O R  O I L
A N D  N U C L E A R  R I S K S  –  B U S I N E S S  S T A N D A R D  –  1 4 T H
N O V E M B E R  2 0 2 3

More than Rs 15,000 crore (about $2 bi l l ion) is  s i t t ing unused in India’s insurance pool  against
terror ism and could be used to cover nuclear accidents or for  imports of  Russian oi l .  Such
insurance wi l l  encourage foreign nuclear power companies to invest  in smal l  modular reactors in
India.  A proposal  to divert  the pool ’s money was discussed at  a recent meet ing of  nonl i fe
insurance companies and state-owned General  Insurance Corporat ion of  India,  or  GIC Re. GIC
Re created the terror ism insurance pool  in 2002 af ter  Indian markets lost  g lobal  cover in the
wake of  the 9/11 at tacks in the US. Divert ing money from the pool  “wi l l  have a s igni f icant
commercial  impact as the premium rates for  industry wi l l  d ip,”  said a senior of f ic ia l  aware of  the 

By Mr.  K V Dipu -  Senior President  & Head -  Operat ions & Customer Service,  Bajaj  Al l ianz
General  Insurance Co. Ltd.  

To carve out th is new landscape for  the insurance sector,  a t ransformat ive in i t iat ive,  "Sarvatra
Bima",  that  der ives i ts roots f rom the v is ion of  Insur ing India by 2047, was launched by Bajaj
Al l ianz General  Insurance Company (BAGIC) in October 2023. This demonstrates BAGIC's
wi l l ingness and intent ion to serve i ts customers and partners by being present at  remote
locat ions.  
Under the "Sarvatra Bima" in i t iat ive,  an of f ice infra-enabled van capable of  conduct ing branch-
level  operat ions wi l l  execute th is v is ion.  This van, stat ioned at  pre-dest ined locat ions,  wi l l  run
dai ly to make insurance products and associated services avai lable to households in the
country.
In i t ia l ly ,  the van wi l l  t raverse the western bel t  of  Maharashtra wi th Kolhapur as i ts base locat ion,
ef fect ively del iver ing the ent i re insurance l i fecycle to people across more than 1200 vi l lages.
The van wi l l  symbol ize hope in people 's minds dur ing distress,  wherein each customer wi l l  feel
that  BAGIC wi l l  reach out to them to resolve chal lenges. The van intends to support  fe l low
ci t izens,  engage them more on their  insurance and per ipheral  needs, and give them a l i fe of
digni ty as insurance servic ing al lows one to serve others and inf luence their  l ives.
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discussions at  the meet ing.

Whi le the Finance Ministry and sector
regulator Insurance Regulatory Development
Author i ty of  India are in favour of  the
diversion,  they have not issued any direct ion
that would be a commercial  decis ion.  GIC Re,
descr ibed as India’s nat ional  re insurer,  wants
some money to be diverted to the other pools
that  have l imi ted capaci ty or  are new. For
instance, the nuclear accident pool  has been
around for  some t ime but i t  has a r isk
capaci ty of  Rs 1,500 crore.  In case of  an
accident,  i t  would l ikely be drained soon. An
extra-r isk cover wi l l  a l low insurance
companies to of fer  cheaper premiums to
cl ients.  A marine cargo r isk pool ,  most ly used
to import  fer t i l isers f rom Ukraine and Russia,
has an even smal ler  r isk taking capaci ty of
Rs 400 crore.  GIC Re runs these pools,  but
nonl i fe insurance companies have to give
their  assent for  d iversion of  money as they
are members.  There are 25 members in the
Indian Market Terror ism Risk Insurance Pool
and 12 in the India Nuclear Insurance Pool .
India’s oi l  imports f rom countr ies under
internat ional  sanct ions have increased,
requir ing addi t ional  insurance cover f rom the
domest ic market.

Separately,  the r isk capaci ty of  the domest ic
nuclear pool  needs to r ise as India bui lds
more capaci ty.  Instal led nuclear power
capaci ty is  set  to increase from 7,480 MW to
22,480 MW by 2031, said J i tendra Singh,
minister  of  state ( independent charge) for
science and technology,  recent ly.  
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Internat ional  companies l ike General  Dynamics
are keen to explore smal l  modular reactors
technology for  India but  wi l l  need strong
insurance cover.  They cannot buy f rom
insurance in the Indian market in the absence
of r isk capaci ty.  Some of  the surplus f rom the
terror ism pool  could therefore be diverted to the
new pools.  To do th is,  GIC Re wi l l  have to
change the statutes for  the f inances to f low
across the pools.  
The terror ism r isk pool  has grown as i t  has
been in existence for  two decades, a l lowing
nonl i fe insurance companies t ime to bui ld up
their  contr ibut ion.  Al l  f i re,  mar ine and property
insurance pol ic ies have included such a cover
run by the Indian Market Terror ism Risk
Insurance Pool .  As India has had no major
terror ism cases except for  the 2008 at tacks in
Mumbai,  payouts f rom the pool  are minimal.
The premium income of  the Indian Market
Terror ism Risk Insurance Pool  has r isen
steadi ly as there has been no c la im. Each year
more than Rs 500 crore is added to the pool .  As
much as Rs 516.6 crore was added to the pool
in FY2021 whi le c la ims paid was a meagre Rs
4.5 crore.  The maximum loss any company wi l l
be asked to bear is  Rs 2000 crore per incident.
Insurance companies,  despi te the posi t ive
outcome, have not lowered the rates for  their
c l ients.  I t  is  0.23 percent for  industr ia l  r isks and
0.15 percent for  non- industr ia l  r isks.  I t  is  now
wel l  understood that  terror ism cover does not
need a larger insurance arrangement than th is.  

P R E M I U M  S C O R E  B O A R D

(The wr i ter  is  Subhomoy Bhattachar jee.)
Art ic le is  taken from INSUNEWS- WEEKLY E-
NEWSLETTER of Insurance Inst i tute of  India

The Stand-Alone Heal th Insurance Companies (SAHI) are dr iv ing the heal th segment towards
better  growth.  The growth percentage has dipped for  l iabi l i ty  insurance as compared to the
f igure for  the previous year.  The total  premium f igure of  the non- l i fe industry up to November,
2023 is Rs. 1,88,521.40 crores compared to previous year ’s total  up to the month of  Rs
1,65,373.17 crores.  The premium accret ion at  the end of  November 2023 is 14% dr iven by
heal th & motor segments.
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A meet ing was held at  Hyatt  Regency, Tr ivandrum on 15.11.2023. I t  was arranged by the Kerala
Government under the leadership of  the Kerala Transport  Minister ,  Mr.  Anthony Raju and the
Kerala Transport  Commissioner,  Mr.S.Sreej i th.  

The insurance industry was wel l  represented by 25 insurers both pr ivate as wel l  as publ ic sector
insurance companies l ike Magma HDI,  Go Digi t ,  ICICI Lombard,  Rel iance General  Insurance,
IFFCO TOKIO, TATA AIG, HDFC ERGO, Nat ional  insurance Company Ltd,  New India Assurance
Company Ltd,  Or iental  Insurance Company Ltd,  etc.  GI Counci l  was represented by the
Secretary General ,  Mr.  Inder jeet  Singh along wi th one IT of f ic ia l  and one consul tant  at  the
meet ing.  

In the meet ing,  the Transport  Commissioner stressed upon the use of  chal lan stat ist ics.  The
Kerala Government is  of  the v iew that  GI Counci l  and I IB can col laborate and incorporate
chal lan stat ist ics to rate the vehic les for  insurance purposes. The Kerala Government feels that
AI camera can be sponsored by insurers as decrease in number of  motor accidents wi l l  reduce
motor c la ims which wi l l  benef i t  the insurers.

After  the instal lat ion of  cameras,  the Kerela Government is  keen on employing drones to capture
motor accidents and the expectat ion is that  the insurers can sponsor drones in addi t ion to
cameras.  Any damage suf fered by the cameras and drones due to the motor vehic les should be
paid by the insurer as i t  is  Third Party Property Damage (TPPD) as suggested by the Transport
Commissioner.

Kerala Government proposed that  a commit tee should be formed under the leadership of  the
Chairman, Magma HDI,  General  Insurance Company, Mr.  Raj ive Kumaraswamy to per iodical ly
del iberate on the aforesaid issues l ike chal lans,  vehic le rat ings,  and give inputs to br ing about
radical  changes increasing road safety which in turn wi l l  benef i t  insurers as the c la ims outgo
wi l l  reduce.  
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INSURANCE LAWS & POLICIES
T R I V A N D R U M  M E E T I N G  F O R  U S E  O F  A I  I N  T R A F F I C
M O N I T O R I N G  O N  1 5 . 1 1 . 2 0 2 3

The Transport  Ministry,  Government of  Kerala is
of  the v iew that    the registrat ion of  vehic les
involved in ser ious of fences should be cancel led
and the insurers should refuse to give insurance
cover to such vehic les.GI Counci l  and the
insurers have opined that  th is is  a di f f icul t
proposi t ion to implement as insurance can only
be denied to vehic le i f  i t  is  not  roadworthy.
Insurance of  motor vehic les is mandatory as per
the law. 

The meet ing is a star t ing point  for  c lose
col laborat ion between the government and the
insurers.  Such meet ings and discussions wi l l
benef i t  the economy as a whole and lead to a
prosperous nat ion.     



I t  is  important  that  a pol icyholder understand the terms and condi t ions of  the pol icy that  has
been purchased. Therefore i t  is  imperat ive to have a document that  explains in s imple words,
the basic features of   the pol icy and provides necessary informat ion.

With the above object ive in mind, the customer informat ion sheet (CIS) has been revised  &  is
to be provided by insurers to al l  pol icyholders.  This c i rcular  has been  issued by IRDAI in terms
of Regulat ion 26 of  I  ROAi (Heal th Insurance) Regulat ions,2016.

The customer informat ion sheet  now seeks to convey basic informat ion about the pol icy
purchased in a manner that  is  easi ly understood. As per the IRDAI c i rcular  dated 30.10.2023,
the revised format of  CIS (Annexure-A) shal l  be implemented w.e. f .  01.01.2024.

As per the c i rcular ,  Insurers,  intermediar ies and agents shal l  forward the Customer Informat ion
Sheet to al l  pol icyholders and acknowledgement,  physical  or  d ig i ta l ,  shal l  be duly obtained.

As per the c i rcular ,   Customer Informat ion Sheet shal l  be made avai lable in local  language i f  the
pol icyholder so desires.

The ci rcular  speci f ies that  The CIS shal l  have minimum font s ize 12" (Ar ia l )  or  above. The
circular  states that  a l l  detai ls  provided in the CIS shal l  be duly completed.  The pol icy document
shal l  contain a cross reference to the CIS. 

Al l  detai ls  provided for  in the CIS shal l  be duly f i l led in.  The pol icy document forwarding let ter
shal l  contain a cross reference to the CIS.  

WWW.GICOUNCIL.IN 7

R E V I S I O N  O F  C U S T O M E R  I N F O R M A T I O N  S H E E T

Insurance is a v i ta l  aspect of  f inancial  p lanning,  of fer ing protect ion and peace of  mind in t imes
of unforeseen events.  To ensure that  pol icyholders are wel l - informed about their  coverage,
r ights,  and responsibi l i t ies,  insurers provide a detai led document known as the "Customer
Informat ion Sheet"  or  "Know Your Pol icy."  

I .  Financial  Limits of Coverage :

One of  the fundamental  aspects of  any insurance pol icy is the f inancial  l imi ts of  coverage.
These l imi ts are categor ized into sub- l imi ts,  co-payments,  deduct ib les,  and any other re levant
thresholds.  Sub- l imi ts are pre-def ined caps beyond which the insurance company wi l l  not
provide coverage. Co-payments require the pol icyholder to contr ibute a speci f ied amount or
percentage towards the c la im. Deduct ib les are the amounts deducted f rom the total  c la im, and
other l imi ts may also apply.  Understanding these l imi ts is  crucial ,  as exceeding them may resul t
in out-of-pocket expenses for  the pol icyholder.

UNDERSTANDING YOUR INSURANCE POLICY: A COMPREHENSIVE GUIDE



I I .  Expenses Sharing in Case of Claim :

The pol icy speci f ies certain condi t ions under which the pol icyholder is  required to share the
costs.  This includes expenses beyond sub- l imi ts,  room and ICU charges exceeding def ined
thresholds,  and deduct ib les per c la im or per year.  Clar i ty on these aspects empowers the
pol icyholder to make informed decis ions and minimizes surpr ises dur ing the c la ims process.

I I I .  Claims/Claims Procedure :

Ef f ic ient  c la ims processing is a cornerstone of  a rel iable insurance pol icy.  The document
out l ines the Turn Around Time (TAT) for  var ious stages of  the c la ims process,  including
preauthor izat ion of  cashless faci l i t ies and f inal  b i l l  author izat ion.  Addi t ional ly,  pol icyholders are
provided wi th essent ia l  detai ls  such as network hospi ta l  informat ion,  helpl ine numbers,  and a
l is t  of  b lackl is ted hospi ta ls.  This informat ion streaml ines the c la ims process,  ensur ing t imely
and hassle-f ree set t lements.

IV.  Policy Servicing :

Access to ef fect ive pol icy servic ing is crucial  for  a smooth insurance exper ience. The document
includes essent ia l  detai ls  such as the insurer 's cal l  center number and contact  informat ion for
company of f ic ia ls.  This faci l i tates open communicat ion channels,  a l lowing pol icyholders to
address quer ies,  concerns,  or  seek assistance prompt ly.

V. Grievances/Complaints :

Every insurance pol icy includes a mechanism to address gr ievances and complaints.  The
document provides informat ion on the Grievance Redressal  Off icer,  the insurer 's gr ievance
portal /department,  and the Ombudsman. These channels ensure that  pol icyholders have a
means of  escalat ing issues and seeking resolut ion in a fa i r  and t ransparent manner.

VI.  Things to Remember :

The document concludes wi th important  reminders for  pol icyholders.  I t  emphasizes the opt ion of
Free Look Cancel lat ion wi th in a speci f ied per iod,  detai ls  the pol icy renewal process,  and
explains the possibi l i t ies of  migrat ion and portabi l i ty .  Changes in the sum insured and the
concept of  a Morator ium Per iod are also elucidated, providing c lar i ty on the pol icy 's dynamic
nature.

In conclusion,  the Customer Informat ion Sheet or  Know Your Pol icy document serves as a
comprehensive guide for  pol icyholders.  I t  empowers them with the knowledge needed to
navigate the complexi t ies of  their  insurance coverage, faci l i tates informed decis ion-making, and
ensures a more t ransparent and benef ic ia l  re lat ionship between the insurer and the insured. As
a pol icyholder,  taking the t ime to thoroughly understand these key points can make a s igni f icant
di f ference in maximizing the benef i ts of  an insurance pol icy.

The ci rcular  issued by IRDAI can be read Here.
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https://irdai.gov.in/document-detail?documentId=4052017


In the age of  d ig i ta l  t ransformat ion,  industr ies of  a l l  k inds are reimagining the way they operate.
The insurance sector is  no except ion,  wi th leading the charge in making insurance processes
more accessible and ef f ic ient .  The general  insurance industry is  at  the forefront  of  embracing
new regulatory reforms and in i t iat ives to enhance our services and uphold best  pract ices in the
industry.  With a commitment to t ransparency and customer-centr ic i ty,  the industry has
introduced several  innovat ive measures to comply wi th evolv ing regulat ions whi le ensur ing
opt imal  customer exper iences. These in i t iat ives encompass advancements in dig i ta l izat ion,
making insurance processes more ef f ic ient  and accessible for  customers.  Addi t ional ly,  we have
focused on r isk management and governance frameworks,  a l igning i ts pract ices wi th the latest
regulatory guidel ines.  The emphasis is  on responsible underwri t ing and cla im set t lement
pract ices fur ther re inforc ing the commitment to ethical  conduct and customer t rust ,  by
proact ively embracing regulatory reforms and demonstrat ing i ts dedicat ion to maintain ing
industry standards and i ts posi t ion as a rel iable and responsible insurance provider in the
market.

Tradi t ional ly,  f i l ing a motor insurance cla im involved a fa i r  amount of  paperwork and lengthy
processes. However,  our dig i ta l  in i t iat ives have changed this landscape dramat ical ly .  Today,
pol icyholders can in i t iate their  motor insurance cla ims wi th just  a few cl icks on their
smartphones or computers.  Technology l ies at  the heart  of  our operat ions,  enabl ing us to of fer
seamless digi ta l  exper iences to our customers.  Moreover,  our ef f ic ient  use of  technology
streaml ines c la ims set t lement processes, leading to quicker and hassle-f ree c la im set t lements
for customers.  

The digi ta l  c la ims process thr ives on t ransparency and responsiveness.  Pol icyholders receive
t imely updates on the status of  their  c la ims, put t ing them in the dr iver 's seat of  their  insurance
exper ience. Secur i ty is  paramount in the digi ta l  realm, especial ly  when deal ing wi th sensi t ive
insurance data.  Robust secur i ty measures to protect  pol icyholders '  informat ion have been
implemented. This commitment to data secur i ty ensures that  pol icyholders can use the digi ta l
p lat form with conf idence. This t ransparency fosters t rust  and ensures that  pol icyholders are wel l
informed throughout the process.
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N A V I G A T I N G  S M O O T H L Y  W I T H  I N N O V A T I V E  M O T O R  C L A I M S
P R O C E S S

The digi ta l  motor c la ims process isn ' t  just  about convenience today; i t 's  a lso about prepar ing for
the future.  The industry cont inual ly invests in technology and user exper ience enhancements to
stay ahead of  the curve.  This forward- looking approach ensures that  pol icyholders wi l l  benef i t
f rom even more streaml ined and ef f ic ient  processes as technology evolves.

In the convent ional  process,  mult ip le te lephonic communicat ions between the Customer Service
Manager (CSM) and the customer were required,  leading to potent ia l  delays and inef f ic iencies.
Recogniz ing th is chal lenge, dedicated v i r tual  number for  seamless and ef f ic ient  communicat ion
can be introduced. This unique feature t ransforms the c la ims journey into a smooth,  t ransparent,
and wel l -coordinated process,  s igni f icant ly enhancing customer sat isfact ion.

The meri ts of  th is innovat ion are mult i faceted, of fer ing benef i ts that  encompass the ent i re
claims l i fecycle.  Customers now have a s ingle contact  point  to reach their  designated CSM,
foster ing ease of  communicat ion.  Cal l  connect iv i ty is  streaml ined, wi th comprehensive cal l
t racking plat form, enhancing t ransparency and accountabi l i ty .  The vi r tual  number al lows for
automat ic redirect ion to the appropr iate manager in the event of  CSM is occupied,  thus ensur ing
that no customer query is unattended. Addi t ional ly,  the feature includes cal l  recordings,
providing insight fu l  data for  analysis and cont inuous improvement in customer interact ions.

FUTURE-READY APPROACH 



By putt ing the power of  c la ims in i t iat ion and tracking in the hands of  pol icyholders,  the industry
has t r ied to s impl i fy insurance. 
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Gaurav Arora ,  is– Chief  -  Underwri t ing & Claims Property & Casual ty,  at  ICICI Lombard

ICICI Lombard has a one stop digi ta l  solut ion IL TakeCare app wi th 5.6 mi l l ion user downloads
t i l l  date is a pr ime example of  our technological  advancements,  of fers 24x7 assistance, and
pol icy-related informat ion,  a l l  wi th in a user- f r iendly inter face on the go. Our others services l ike
"InstaSpect,"  the pioneer ing mobi le sel f - inspect ion feature,  showcases ICICI Lombard's hol ist ic
approach to embracing technology.  These services underscore our  unswerving dedicat ion to
del iver ing a seamless and ef f ic ient  c la ims set t lement process,  a l l  whi le adher ing to i ts  hal lmark
of except ional  customer service.

We recent ly unvei led our latest  technological  innovat ion,  the "Cloud Cal l ing" feature.  The unique
feature is designed to reshape customer communicat ion dur ing the motor c la ims process by
enhancing customer exper ience, expedi t ing c la ims set t lements,  and underscore our commitment
to leveraging cut t ing-edge technology to meet the evolv ing needs of  i ts  valued customers.

"Cloud Cal l ing" introduces a paradigm shi f t  in how claims are managed and set t led.  Since i ts
incept ion,  the "Cloud Cal l ing" feature has already connected over 4 lac customers,  providing
immediate support  & assistance and t i l l  now addressed 95% of customers quer ies raised  
regarding motor c la ims process.

The digi ta l  motor c la ims process is a testament to the company's dedicat ion to customer
sat isfact ion and innovat ion.  As the digi ta l  landscape cont inues to evolve,  ICICI Lombard
remains at  the forefront ,  reshaping the insurance exper ience one digi ta l  c la im at  a t ime.
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The Heal th Insurance Premium for the insurance
industry in 2003.04 was Rs. 1354 Crores.  I t  grew to Rs.
90668 Crores by 2022.23. The Compounded Annual
Growth Rate for  the Heal th l ine of  business is 25%. A
CAGR of 25% year af ter  year,  over two decades is
stupendous.  But the magic of  Heal th Insurance l ies not
in i ts  past  g lor ious growth.  I t  l ies in the explosive growth
that awaits the industry in the years to come.

Fabulous as the past  growth is,  the future that  beckons
this l ine of  business in a vast ,  young country l ike ours is
fu l l  of  promise.With mi l l ions of  indiv iduals yet  to be
covered under Heal th Insurance, the industry is  poised
for an explosive growth in the immediate years to come.

I t  is  not  a lone in the numbers- of  pol ic ies,  of  premium, of
persons covered, that  the industry is  proud of  .  The
industry,  ably guided by the Regulator,  has provided
several  solut ions to ease the customer’s f inancial
burden of  hospi ta l isat ion.  In the past  two decades,
Heal th Insurance has been made user f r iendly,
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accessible and af fordable.  Measures galore
have been put in place to reassure the
customer that  the industry walks the ta lk.
Standardisat ion of  terms, exclusions have
brought c lar i ty on scope and l imi ts of  coverage.
Cashless access provides rel ief  at  the point  of
hospi ta l isat ion.  

As the industry cont inues to engage with al l
s takeholders in providing hassle f ree services
to the customers,  chal lenges do surface. Cost
of  Heal thcare keeps going up.  Insurance
premium goes up too.  But customers expect to
be insulated f rom these inf lat ionary pressures.   
Solut ions have to be found to make heal thcare
affordable wi thout compromising on qual i ty  of
t reatment or  outcome.

Market penetrat ion is another chal lenge.
Impressive as the numbers covered are,  the
numbers not  covered is formidable.   Coverage
to the mi l l ions who need i t  but  do not have i t  is
a daunt ing task.   The industry keeps expanding
i ts hor izons to enlarge coverage and to enhance
exper ience. Many mi les covered, and many
more to go.  



Domest ic workers,  including maids,  dr ivers,  nannies,  fu l l  t ime caretakers etc.  are an integral
part  of  the Indian labour force,  wi th mi l l ions of  indiv iduals employed as domest ic workers in
households across the country.  They contr ibute to household management by performing
essent ia l  dai ly  chores which enables us to balance work and home responsibi l i t ies.  

Despi te their  crucial  ro le in support ing fami l ies and maintain ing households,  domest ic workers
of ten face heal th chal lenges due to the nature of  their  work,  including physical  stra in,  exposure
to c leaning chemicals,  and i r regular working hours etc.  Domest ic workers of ten lack access to
social  secur i ty benef i ts,  including heal th insurance, ret i rement plans,  and other workplace
amenit ies.  The absence of  such faci l i t ies puts them at a disadvantage, especial ly  in t imes of
i l lness or emergencies.

Heal th Insurance is important  for  domest ic workers as i t  provides f inancial  support  for  medical
expenses, ensur ing they can access t imely heal thcare wi thout s igni f icant f inancial  burden. I t
promotes their  wel l -being,  of fer ing a safety net  for  unforeseen heal th issues and contr ibut ing to
a heal th ier  and more product ive workforce.

Often,  due to lack of  accessibi l i ty ,  l imi ted understanding,  or  s imple cost  consciousness such
community members are unable to avai l  the benef i ts of  a comprehensive insurance pol icy that
can support  them in t imes of  a heal th or accident-related emergency.  
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Universal  Sompo General  Insurance
Company has launched “Muskaan”,  a
thoughtful ly  customised heal th insurance
product that  of fers domest ic workers
unwaver ing support  through seamless
access to insurance that  can
comprehensively cater to addressing
medical  needs and assist  them at the
t ime of  an accident.  By extending
comprehensive coverage to the of ten
over looked 'missing middle ' ,  we aim to
br ing genuine smi les to faces that  need
i t  the most.  Detai ls  of  the product are
avai lable on of f ic ia l  websi te of  Universal
Sompo General  Insurance Company.

C Y B E R  I N S U R A N C E  P O L I C Y  -  A  N E C E S S I T Y  F O R  A L L

Today most of  us depend heavi ly on the Internet to manage our rout ine l ives,  be i t  shopping,
bank t ransact ions,  enterta inment,  or  communicat ion.  You wi l l  be surpr ised to know that  India
has over 750+ Mi l l ion internet users spread across the country.  Undoubtedly,  the Internet has
brought much ease in our l ives,  which is the reason behind the ever-r is ing popular i ty of  the
World Wide Web. However,  l ike everything under the sun, the ubiqui tous r ise of  the Internet a lso
has a f l ip s ide;  in today's dig i ta l  age, where everything is connected to the Internet,  cyber
secur i ty has surfaced as a ser ious concern.  Over the last  few years,  cyber-cr imes have
increased by many fo lds,  both at  the organizat ional  as wel l  as indiv idual  levels,  and we must 
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Protects you against f inancial  loss :  The pol icy could help you protect  against  losses resul t ing
from cyber-at tacks.  On a case to case basis th is can include the cost  of  data recovery,  legal
fees,  and compensat ion payments to v ict ims.

Provides Assistance at the t ime of crisis :  You could get  assistance wi th data recovery,
including the cost  of  restorat ion of  data and repair  damaged systems etc.  

Given the complex nature of  the r isk factors involved in the l ikes of  the cyber-secur i ty fa i lures,
here are some key quest ions that  you should consider before purchasing a cyber- insurance
pol icy:
 
What type of coverage do I  need?  There are di f ferent  types of  cybersecur i ty insurance pol ic ies
avai lable,  and indiv iduals should choose the one that  best  sui ts their  needs. Some pol ic ies cover
only f inancial  losses,  whi le others also cover legal  fees and penal t ies.  I t  is  essent ia l  to
understand the pol icy 's terms and condi t ions before purchasing i t .  
 
What are the policy l imits?  Pol icy l imi ts refer to the maximum amount the insurance company
wi l l  pay in case of  a cyber- incident.  Opt for  a pol icy that  has suf f ic ient  l imi ts and broad sub-
l imi ts to ensure proper protect ion;  a pol icy wi th a low sum insured wi l l  pract ical ly  be of  l i t t le or
no use in case of  an unfortunate event.  You can speak wi th your insurance advisor or  insurance
company representat ive to help you choose the r ight  l imi ts.  
 
What is the cost of the policy?  The cost  of  a cyber- insurance pol icy var ies depending on the
coverage and the pol icy l imi ts.  One should compare di f ferent  pol ic ies and choose the one that
of fers the best  coverage.
 
How to pick the r ight insurance provider?  Choosing a t rusted and reputable insurance
provider is  crucial  to ensure that  dur ing the t ime of  c la im, you don' t  have to go through much
hassle.  A quick research about the c la im paying capaci ty of  the insurer,  their  products and
services is h ighly recommended before short l is t ing the insurance company.

learn how to manage and mit igate th is looming threat.
One product that  helps ef fect ively manage cyber r isks is
cyber insurance; let  us see what cyber insurance is a l l
about.  

Cyber insurance  is  a type of  insurance that  covers the
f inancial  losses incurred due to cyber-at tacks or data
fai lure.  I t  is  designed to help indiv iduals manage and
mit igate the r isks of  cyber threats.  A cyber insurance
pol icy of fers an indiv idual  a wide range of  covers,
including Ident i ty Theft  Cover,  Social  Media Cover,
Cyber Stalk ing Cover,  IT Theft  Loss Cover,  Malware
Cover,  Phishing Cover,  Emai l  Spoof ing Cover,  Media
Liabi l i ty  Claims Cover,  and Cyber Extort ion Cover.  Now
that we know what the pol icy typical ly  covers,  let  us take
a quick glance at  the var ious advantages of  the pol icy:-

Peace of mind :  Knowing that  you have cyber insurance
gives you peace of  mind and reduces anxiety as you
know that  in case of  a cyber-at tack,  your pol icy is there
to protect  you.  
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NEW ZEALAND: COMPREHENSIVE
CAR INSURANCE PREMIUMS JUMP
BY UP TO 38% SINCE 2021 -  ASIA
INSURANCE REVIEW

Click here to read more. .

TAIWAN: MAJORITY OF NON-LIFE
INSURERS SEE OPERATING PROFITS
IN 2Q 2023 -  ASIA INSURANCE
REVIEW

Click here to read more. .

AUSTRALIA: SHIFT FROM MEDICAL
MODEL OF DISABILITY TO SOCIAL
AND RIGHTS-BASED MODELS –
ASIA INSURANCE REVIEW

Click here to read more. .

In conclusion,  a cyber- insurance cover has become necessary for  everyone in today's dig i ta l ly
connected wor ld.  I t  helps protect  personal  informat ion,  f inancial  assets,  and reputat ion f rom
cyber threats and data fa i lure.  So now that  you know the importance of  a cyber- insurance
pol icy,  I  urge you to evaluate your requirements and search for  the apt cover to protect  you
against  ever- increasing cyber threats,  s ince having the r ight  cyber insurance cover can work as
a shield and help one recover af ter  a breach.
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THE TRANSFORMATIVE SHIFT IN
GLOBAL ECONOMICS: ASIA-PACIFIC'S
ASCENDANCE AND EVOLVING TRADE
PARADIGMS

Click here to read more. .

Click here to read more. .

GLOBAL HIGHLIGHTS
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