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CHAIRMAN’S MESSAGE 

Welcome to our latest  newslet ter ,  packed wi th insight fu l  ar t ic les and valuable
informat ion.  In th is edi t ion,  we delve into a range of  topics,  including art ic les on the
growth of  commercial  insurance, innovat ive products for  the digi ta l  age, heal thcare
accessibi l i ty  for  a l l ,  and a case study on medical  insurance fraud. From this edi t ion,
we're publ ishing the newslet ter  in PDF format for  easy downloading and pr int ing.  We
trust  you' l l  appreciate both formats and that  they enhance your reading exper ience.

Wish you al l  good heal th and prosper i ty for  the fest ive season ahead.

Tapan Singhel  MD & CEO
Bajaj  Al l ianz General  Insurance Company Ltd.
Chairman, GI Counci l
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EDITOR'S CONNECT

Welcome to the 8th Edi t ion of  our onl ine
newslet ter  which is now being publ ished
in pdf  format also for  easy downloads.
Apart  f rom our usual  columns publ ished
this edi t ion carr ies a detai led art ic le on
motor Hi t  and Run cases which are now
exclusively handled on pan India basis
by the Counci l .  The counci l  is  handl ing
many such ambit ious projects for  publ ic
benef i t  including the recent in i t iat ive to
make cashless t reatment appl icable to
al l  heal th insurance cla ims. Kindly v is i t
our websi te regular ly to get  updates on
such projects.  

Festive days are ahead. I  wish you al l
a very Happy Dussehra and Diwali .

Inderjeet Singh
Secretary General
General Insurance Council
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The premium growth at  the end of  September 2023 is 15% dr iven by heal th and motor
segments as in previous months.  The high-growth segments cont inue to be
Engineer ing,  Motor,  and Heal th.  The Stand-Alone Heal th Insurance (SAHI) companies
cont inue to improve the growth rate in heal th segment.  The growth percentage in f i re
and marine and l iabi l i ty  has dipped wi th marine and l iabi l i ty  segments register ing
negat ive growth rate for  the past  few months.  The total  premium of the non- l i fe
industry up to September month th is year stands at  Rs 143,801 crores,  as opposed to
the previous year 's total  up to the month of  Rs.  125,192 crores.
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INSURANCE IN NEWS
GI COUNCIL APPOINTS HEALTH INSURANCE EXPERT TO IMPLEMENT

100% CASHLESS PAYMENT SYSTEM

The General  Insurance Counci l  in India has taken a s igni f icant step towards enhancing the
eff ic iency and accessibi l i ty  of  heal th insurance services by appoint ing Segar Sampathkumar
as the director of  heal th insurance for  a three-year tenure.  This move aims to implement
comprehensive changes wi th in the sector,  u l t imately leading to the establ ishment of  a 100%
cashless payment system. Current ly,  th is system serves 52% of the industry 's heal th pol ic ies,
and i ts expansion al igns wi th the v is ion of  Mr.  Debasish Panda, Chairman of  the Insurance
Regulatory and Development Author i ty of  India ( IRDAI),  to boost insurance penetrat ion
across the country.

Segar Sampathkumar,  who previously held the posi t ion of  Insurance Ombudsman in Chennai
for  near ly two years,  has resigned from his post  to undertake th is new assignment.  His
exper ience also includes serving as a general  manager responsible for  the heal th insurance
port fo l io at  New India Assurance, the largest  non- l i fe general  insurer in India.

The General  Insurance Counci l ,  under the leadership of  a secretary-general ,  has introduced a
senior- level  posi t ion dedicated to dr iv ing sectoral  changes. This strategic in i t iat ive
acknowledges the need for  a robust technological  p lat form and enhanced coordinat ion wi th
the nat ionwide heal thcare sector,  including hospi ta ls,  doctors,  and pharmacists.

In addi t ion to appoint ing Segar Sampathkumar,  the counci l  has formed a commit tee,  led by S
Prakash, former MD of Star Heal th,  and composed of  industry experts,  to oversee the
implementat ion of  the cashless c la ims project .

The transi t ion to a cashless payment system entai ls  not  only the adopt ion of  a sophist icated
technological  f ramework but  a lso the standardizat ion of  rates,  services,  and the empanelment
of  more hospi ta ls to ensure coverage across the ent i re country.

Mr Debasish Panda, Chairman IRDAI has emphasized the cooperat ion between the General
Insurance Counci l ,  L i fe Insurance Counci l ,  and the Nat ional  Heal th Author i ty in onboarding
insurers onto the Nat ional  Heal th Claims Exchange (NHCX).  This col laborat ive ef for t  wi l l
faci l i tate common empanelment and interoperabi l i ty  wi th hospi ta ls,  streaml in ing the c la im
processing of  heal th insurance and making i t  seamless and fr ic t ionless for  pol icyholders.

The NHCX leverages technology to uni te hospi ta ls,  insurers,  service providers,  and th i rd-
party administrators on a s ingle plat form. This synergy expedi tes c la ims, reduces f raud, and
standardizes processes, u l t imately contr ibut ing to an equi table,  ef f ic ient ,  and digi t ized
heal thcare ecosystem accessible to al l .

Post-COVID-19, heal th insurance has emerged as the largest  port fo l io wi th in the general
insurance industry,  exper iencing a remarkable growth of  23%. In the f iscal  year 2022-2023, i t
contr ibuted an impressive Rs 90,600 crore in premium, highl ight ing the sector 's increasing
importance and the potent ia l  for  fur ther advancements in the Indian insurance landscape.
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INSURANCE IN NEWS
HEALTHCARE FOR ALL IS A SHARED RESPONSIBILITY

  India 's G20 Presidency marks a s igni f icant mi lestone in
i ts h istory,  as the nat ion takes on the responsibi l i ty  of
f inding pract ical  g lobal  solut ions for  the wel l -being of  a l l .
Our honorable Pr ime Minister  Narendra Modi,  dur ing the
G20 Summit  in Indonesia last  year,  emphasized the
importance of  heal th,  a longside food secur i ty,  energy
secur i ty,  and digi ta l  t ransformat ion.  This recogni t ion of
heal th as a fundamental  aspect of  India 's prosper i ty is
crucial .  As we approach the f i f th anniversary of  Ayushman
Bharat  -  Pradhan Mantr i  Jan Aarogya Yojana (AB-PMJAY),
i t  is  t ru ly a t ime for  celebrat ion and ref lect ion.
A heal thy India requires access to c lean dr inking water,
c lean air ,  sani tat ion,  and more.  The government 's
dedicated in i t iat ives such as Jal  Jeevan Mission,  Swacch
Bharat  Mission,  and Nat ional  Clean Air  Programme have 

yie lded encouraging resul ts and cont inue to benef i t  society at  large through their  mul t ip l ier
ef fect .  Another notable in i t iat ive is Ayushman Bharat  (PMJAY),  launched as a s igni f icant step
towards achieving Universal  Heal th Coverage (UHC),  ensur ing that  a l l  indiv iduals have access
to qual i ty  heal thcare services wi thout facing f inancial  hardships.  As India remains commit ted to
achieving Universal  Heal th Care for  a l l  by 2030, i t  must be v iewed as a col lect ive
responsibi l i ty .

Healthcare is a Gradient for All

  Heal thcare for  a l l  is  an important  and a necessary goal  for  the country.  A demographic
div idend can only be achieved i f  we have jobs,  ski l ls ,  and heal thy people.  The heal th of  a
nat ion not only ref lects the wel l -being of  i ts  c i t izens but a lso impacts i ts  economic progress.
After  a l l ,  the GDP of  a country is  dependent on how heal thy i ts  populat ion is.  Therefore,
ensur ing heal thcare coverage for  every c i t izen is of  paramount importance.
According to a recent study by KPMG, 17.3% of people in India spent more than 10% of their
household expendi ture on heal thcare.  This resul ted in over 5.5 crore Indians being pushed into
poverty wi th in a s ingle year due to out-of-pocket expenses (OOPE),  wi th 3.8 crore indiv iduals
fal l ing below the poverty l ine solely due to spending on medic ines.  These f igures are alarming
and highl ight  the urgent need for  col laborat ion and understanding between heal thcare and
heal th insurance (HI)  stakeholders to promote broader adopt ion and accessibi l i ty .
With India of f ic ia l ly  becoming the most populous country in the wor ld,  achieving UHC becomes
an arduous task.  Current ly,  India has a mixed mult i -payer universal  heal thcare model ,  funded
through a combinat ion of  publ ic and pr ivate heal th insurance funds, a longside ent i re ly tax-
funded publ ic hospi ta ls.  The country fo l lows a three-t ier  heal thcare service del ivery model ,  wi th
pr imary heal th centers (PHCs) in rural  areas,  secondary care centers at  the distr ic t  level ,  and
tert iary care centers in most c i t ies.  The coexistence of  publ ic and pr ivate heal thcare systems,
supported by pr ivate investments,  wi l l  be crucial  for  ensur ing heal thcare access across the
nat ion.

KRISHNAN RAMACHANDRAN 
MD & CEO, NIVA BUPA HEALTH INSURANCE
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INSURANCE IN NEWS
HEALTHCARE FOR ALL IS A SHARED RESPONSIBILITY (CONTINUED)

Paving the Way for a Future-f i t  India

To achieve the crucial  mi lestones of  Af fordabi l i ty ,  Accessibi l i ty ,  and Avai labi l i ty  ( the 3As) on
the path to a future-f i t  India,  we must adopt a two-pronged approach that  encourages
stakeholders to come together in t rue partnership.

The r is ing medical  inf lat ion and increasing cost  of  heal thcare means that  heal th insurance
players need to reassess and revise their  premiums per iodical ly  to keep up wi th the high cost
of  heal thcare services.  For heal thcare providers and hospi ta ls to make heal th insurance more
affordable,  they wi l l  need to share the burden, f ind ways to opt imize medical  expenses and
lean- in more on evidence based medic ine.

Another way could be to consider lower ing the high 18% GST which is current ly levied on
heal th insurance premium, which not only makes in-pat ients expensive but is  a lso a ser ious
impediment in bui ld ing out-pat ient  products into heal th insurance, which actual ly const i tutes
around 50-60% of heal thcare spends. This creates a mismatch in avai l ing heal thcare services
direct ly v is a v is insurance funding.

Simultaneously,  i t  is  imperat ive for  the government,  heal thcare providers,  and heal th insurance
players to foster a dia logue by establ ishing col laborat ive forums. These plat forms can faci l i tate
discussions on past  exper iences, ef fect ive execut ion strategies,  development of  col laborat ion
charters,  bui ld ing f lexib i l i ty  for  sustained partnerships,  and establ ishing central  agencies for
evaluat ing Publ ic-Pr ivate Partnership (PPP) models and monitor ing their  impact.  For instance,
pr ivate partners could develop publ ic sub-centers and pr imary care centers in a hub-and-spoke
model,  leveraging te lemedic ine,  point-of-care diagnost ics,  and IT systems to opt imize resource
ut i l izat ion.

Another area of  partnership is where the government and heal th insurance players jo in forces
to standardize heal thcare coverage and ensure qual i ty  services are avai lable in al l  100% of the
pin codes across the country.  Combining the strengths of  both part ies can br ing economies of
scale and foster the emergence and success of  new PPP models.
Insurance players,  whether publ ic or  pr ivate,  can play a v i ta l  ro le in administer ing such
schemes, whi le the government takes on the roles of  payer and regulator.  Many countr ies have
successful ly  employed insurers to operate part  or  a l l  of  their  nat ional  heal th insurance
programs. In an insurance or hybr id model ,  the government can l imi t  i ts  f inancial  l iabi l i ty ,
reduce manager ia l  costs,  enhance scheme monitor ing,  and benef i t  f rom the insurance players '
exper ience in deal ing wi th hospi ta ls and developing robust IT systems to mit igate f raud.
Insurance players are subject  to prudent regulat ion by the Insurance Regulatory and
Development Author i ty of  India ( IRDAI),  which ensures compl iance and safeguards the
interests of  benef ic iar ies and payers.

The role of  emerging technologies,  for  the greater good, cannot be ignored. Technologies such
as art i f ic ia l  inte l l igence, the internet of  th ings ( IoT),  Blockchain,  etc.  can provide addi t ional
opportuni t ies for  faci l i tat ing a more hol ist ic  d ig i ta l  heal th ecosystem that  can aid in increasing
the equi table access to heal th services,  improve heal th outcomes and reduce costs.
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INSURANCE IN NEWS
HEALTHCARE FOR ALL IS A SHARED RESPONSIBILITY (CONTINUED)

Painting a Picture of Health

The regulator is  commit ted to enable ‘ Insurance for  Al l ’  by 2047, where every c i t izen has an
appropr iate l i fe,  heal th and property insurance cover.  To achieve th is v is ion and to democrat ize
qual i ty heal thcare,  the government,  heal thcare providers,  and insurance players must walk
together wi th the best  interests of  the end consumer in mind.
I t ’s  about t ime we real ise that  we are moving towards the same dest inat ion,  and our support
can be wind to each other ’s sai ls .

INSURANCE FOR ALL IRDAI'S BIMA VAHAK GUIDELINES FOR INCLUSIVE
INSURANCE FOR ALL VILLAGES

In a s igni f icant move aimed at  t ransforming India 's insurance landscape, the Insurance
Regulatory and Development Author i ty of  India ( IRDAI) has introduced the ' Insurance
Regulatory and Development Author i ty of  India (Bima Vahak) Guidel ines,  2023” on 9th October
2023. These guidel ines are set  to revolut ionize insurance distr ibut ion in the country by creat ing
a dedicated channel  wi th a focus on enhancing insurance inclusion,  especial ly  in rural  areas.
These shal l  come into force f rom the date of  launch of  Bima Vistaar*(*  Bima Vistaar is  a
comprehensive Insurance product which wi l l  be issued in due course).

The Objectives of Bima Vahak

The pr imary object ives of  the Bima Vahak in i t iat ive are twofold:
a) To establ ish women centr ic dedicated distr ibut ion channel  that  is  focused on enhancing
insurance inclusion and creat ing awareness in every v i l lage /  Gram Panchayat,  thereby,
improving accessibi l i ty  and avai labi l i ty  of  insurance in every nook and corner of  the country.
b)  To ident i fy and develop resources local ly who understand and appreciate local  needs and
enjoy the t rust  and conf idence of  the local  populat ion of  their  v i l lage /Gram Panchayat

Defining Bima Vahak

In these guidel ines,  a Bima Vahak can be an indiv idual  ( Indiv idual  Bima Vahak) or  a legal
ent i ty (Corporate Bima Vahak) registered under Indian laws, engaged in providing insurance
services as speci f ied.

Engagement and Appointment of Bima Vahak

Insurers have the f lexib i l i ty  to engage Corporate Bima Vahaks or d i rect ly appoint  Indiv idual
Bima Vahaks for  sol ic i t ing insurance business and faci l i tat ing pol icy and cla ims servic ing.
These Bima Vahaks wi l l  represent the insurers,  and the insurers wi l l  be responsible for  their
act ions and conduct.



Scope of Activit ies

Bima Vahaks can perform var ious tasks,  including f i l l ing out  proposal  forms, ensur ing KYC
compl iance through handheld electronic communicat ion devices,  and issuing insurance
pol ic ies.  They also play a crucial  ro le in coordinat ing and support ing pol icy and cla ims-related
servic ing.

Consumer Protection Measures

To ensure t ransparency and accountabi l i ty ,  the guidel ines mandate the issuance of  physical
ident i f icat ion cards to Indiv idual  Bima Vahaks, a long wi th a sui table moni tor ing f ramework.
Corporate Bima Vahak retai l  out lets wi l l  d isplay informat ion about the services of fered,
contacts for  gr ievance redressal ,  and detai ls  of  designated Complaints Handl ing Off icers.
Furthermore,  insurers wi l l  designate a Complaints Handl ing Off icer for  each Gram Panchayat to
at tend to any complaints prompt ly.

Conclusion

The introduct ion of  the Bima Vahak Guidel ines by IRDAI represents a s igni f icant step toward
making insurance accessible and inclusive,  part icular ly in rural  India.  With a strong emphasis
on local  expert ise and trust ,  these guidel ines aim to br idge the gap between insurance
providers and potent ia l  pol icyholders in remote areas.  By encouraging the engagement of  Bima
Vahaks and set t ing c lear standards for  their  act iv i t ies,  IRDAI is working to ensure the success
of th is in i t iat ive.  As we move forward,  the Bima Vahak model  promises to unlock the vast
potent ia l  of  India 's rural  markets,  u l t imately increasing insurance penetrat ion and f inancial
secur i ty for  count less indiv iduals and fami l ies across the nat ion.  These Guidel ines have been
issued to enable insurers to make necessary arrangements for  onboarding and tra in ing of  Bima
Vahaks. The ef fect ive date of  the guidel ines wi l l  be not i f ied separately.

For more detai ls,  please refer to:
https:/ / irdai.gov.in/document-detai l?documentId=3982975
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INSURANCE FOR ALL IRDAI'S BIMA VAHAK GUIDELINES FOR INCLUSIVE

INSURANCE FOR ALL VILLAGES(CONTINUED)
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GI COUNCIL NEWSLETTER

ISSUE  815 OCTOBER, 2023

WWW.GICOUNCIL.IN

INSURANCE IN NEWS
EMERGING HORIZONS NEW OPPORTUNITIES IN COMMERCIAL GENERAL

INSURANCE SEGMENT

The Indian economy cont inues to be a beacon of  growth
and opportuni ty,  at t ract ing both domest ic and foreign
investments across var ious sectors.  The country 's
economic reforms and ease of  doing business in i t iat ives
have fur ther improved the investment c l imate,  foster ing
entrepreneur ia l  spir i t  and innovat ion.  India 's integrat ion
into the global  economy has strengthened i ts posi t ion as a
key player in internat ional  t rade and investment wi th Indian
companies making s igni f icant contr ibut ions on the global
stage. As India cont inues on i ts path of  progress,  the
economy's resi l ience, coupled wi th the contr ibut ions of
corporates and robust infrastructure development,  has
emerged as one of  the fastest-growing economies
worldwide, wi th a projected growth rate of  over 6.0% in
FY23-24.

India 's ambit ious goal  of  becoming a $5 t r i l l ion economy has sparked a wave of  capi ta l
expansion across the country.  Both the government and pr ivate sectors are making s igni f icant
investments in key areas such as manufactur ing,  technology,  heal thcare,  renewable energy,
and digi ta l  infrastructure.  The recent $10 bi l l ion program for semiconductor development
at t racted global  g iants,  s ignal l ing growing conf idence in India 's capabi l i t ies.
As India cont inues to strengthen corporate governance pract ices and inclusive growth,  i t  has
taken signi f icant str ides in promot ing renewable energy to combat c l imate change, and has
emerged as a f ront-runner in the adopt ion of  Environmental ,  Social ,  and Governance (ESG)
ini t iat ives.

General Insurance as a sector is a crit ical  pi l lar for the Economy

The pr ime regulatory change by the ( IRDAI) and the fo l lowing s lew of  reforms announced as
part  of  i ts  v is ion ‘ Insurance for All  by 2047 ’  has ensured a favourable environment for  growth.
According to the Economic Survey 2022-23, insurance penetrat ion in India is 3.2%, whi le the
non- l i fe insurance penetrat ion is 1%of GDP, there is a t remendous opportuni ty wi th dig i ta l
revolut ion fuel led by the r is ing middle c lass,  increased digi ta l  l i teracy,  and expanding access
to the internet.
The recent ly introduced 'Use and Fi le '  procedure al lows for  the introduct ion of  new products
without the need for  pr ior  approval .  Furthermore,  the IRDAI has implemented regulat ions
surrounding the expenses of  management (EoM) for  insurers,  of fer ing them greater f lexib i l i ty  in
expense management.
Overal l ,  these crucial  reforms are set  to expand the realm of  innovat ion in the insurance
industry whi le aid ing speedy product,  making insurance a more appeal ing proposi t ion.
The GI industry del ivered a GDPI growth of  17.9% for Q1 FY2024. The commercial  segment of
the general  insurance industry is  a lso undergoing a s igni f icant t ransformat ion fuel led by new
opportuni t ies for  insurers and other stakeholders.

MR. SANDEEP GORADIA
CHIEF -  CORPORATE SOLUTIONS GROUP, ICICI
LOMBARD GENERAL INSURANCE CO LTD
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INSURANCE IN NEWS
EMERGING HORIZONS NEW OPPORTUNITIES IN COMMERCIAL GENERAL

INSURANCE SEGMENT (CONTINUED)

Insurers need to posit ion itself  as a Risk Solution partner for Corporates.

The evolv ing r isk solut ion landscape demands an equal ly evolv ing approach. Forward looking
insurers need to establ ish i tsel f  in areas of  r isk management,  wel lness,  technology,  and cla ims
sett lement in i t iat ives,  and set  new standards in the insurance industry.  A robust r isk
management pract ices ensures that  Insurers understand and ef fect ively mit igate potent ia l
r isks,  providing customers wi th comprehensive coverage ta i lored to their  speci f ic  needs.
Wel lness in i t iat ives,  can empower pol icyholders to take charge of  their  heal th and wel l -being,
promot ing prevent ive heal thcare and encouraging heal thy l i festy le choices.
Technology plays an important  ro le by enabl ing seamless digi ta l  exper iences. The insurers
have in i t iated GPS tracking services,  which enable real- t ime monitor ing and locat ion t racking
of cargo shipments,  ensur ing enhanced secur i ty and t imely del ivery.  This technology-dr iven
approach not only minimizes the r isk of  thef t  or  damage to goods in t ransi t  but  a lso promotes
cost minimisat ion by opt imis ing route planning and reducing operat ional  inef f ic iencies.  Property
Risk solut ions provides a safety net  against  f i re,  natural  d isasters,  and other unforeseen
events that  could lead to f inancial  losses.

Commercial  Segment to drive growth in GI Industry

The future of  corporate insurance and corporate business is set  to be profoundly inf luenced by
a rapidly changing landscape, emerging r isks,  and an increased emphasis on r isk mit igat ion
and innovat ion.  As the business environment develops,  corporat ions are faced wi th new and
complex r isks,  including cybersecur i ty threats,  c l imate change impacts,  and geopol i t ical
uncertaint ies.  To address these chal lenges, insures have to constant ly evolve their
underwri t ing pract ices to of fer  ta i lored solut ions that  cater to the unique r isk prof i les of
corporate c l ients.  Digi t isat ion is p laying a pivotal  ro le in t ransforming the insurance landscape,
enabl ing insurers to streaml ine processes, enhance data analyt ics,  and of fer  real- t ime r isk
monitor ing and management solut ions.  Product innovat ion is another cr i t ical  aspect,  wi th
insurers working to develop f lexib le and customisable pol ic ies that  a l ign wi th the speci f ic  needs
of businesses.
In recent years,  industry has evolved f rom being a service provider to being a strategic advisor
and consul tant  for  corporate businesses. Recognis ing the complexi t ies of  modern-day r isks and
the cr i t ical  ro le r isk management plays in an organisat ion's growth;  insurers wi l l  need to step
forward to support  businesses in their  Enterpr ise Risk Management (ERM) and Project  Risk
Management (PRM) endeavours.  Through a process of  handholding and partnership,  insurers
have to col laborate c losely wi th corporate c l ients to ident i fy potent ia l  r isks,  analyse their
impact,  and devise ta i lored r isk management solut ions.
Corporate India is set  to play a pivotal  ro le in dr iv ing economic expansion.  Leading General
insurance providers are very wel l  posi t ioned to contr ibute to th is upward economic t ra jectory.
With the commitment to innovat ion,  customer-centr ic i ty,  d ig i t isat ion,  and r isk management
focus,  we are wel l  posi t ioned to complement and support  Corporate India 's growth journey.
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INSURANCE LAWS & POLICIES
HIT AND RUN MOTOR ACCIDENTS

India has the highest number of  road accident fatal i t ies in
the wor ld.  Var ious reasons have been ascr ibed for  large
number of  road accidents in the country.  Rash and
negl igent dr iv ing,  poor road infrastructure,  inadequate
l ight ing,  improper s ignage and potholes are some of  the
major causes of  road accidents in the country.  Many roads
are not designed proper ly resul t ing in accident-prone
stretches. Condi t ion of  the vehic les also play a s igni f icant
role in road accidents.  Non avai labi l i ty  of  immediate
medical  a id to the gr ievously in jured accident v ict ims,
especial ly  dur ing the golden hour per iod,  resul ts in deaths
in many instances where l ives could have been saved.
Loss of  l ives and l ivel ihoods due to road accidents resul t  in
signi f icant hardships to the v ict ims and their  fami l ies.  Such
road accidents,  where the vehic le causing in jury or death 

to a person(s) cannot be ident i f ied or t raced, are known as ‘Hit  and Run Motor Vehicle
accidents . ’  Since detai ls  of  of fending vehic le are not  known, the in jured v ict im or the legal  heir
of  the deceased cannot c la im compensat ion through the Motor Accident Claims Tr ibunal
(MACT).  Hi t  and Run Motor Accidents Scheme-2022 comes to the aid of  such v ict ims and their
fami l ies.

Historical  Overview:
·  The concept of  compensat ing v ict ims of  'Hi t  and Run'  accidents was f i rst  introduced in 1982
as an amendment to the Motor Vehic les Act ,  1939.
·  Subsequent ly,  the Motor Vehic les Act  1988 incorporated the Solat ium Fund Scheme, 1989.
·  This in i t ia l  compensat ion f ramework was last  revised in 1994.
·  The Solat ium Fund Scheme of  1989 was replaced by the "Compensat ion to Vict ims of  Hi t  and
Run Motor Accidents Scheme, 2022."
·  the Ministry of  Road Transport  and Highways (MoRTH) set  up the Motor Vehic le Accident
Fund vide gazette not i f icat ion No. GSR 162 (E) dated 25 February 2022. This Fund is to be
ut i l ized for  providing compensat ion to v ict ims of  h i t  and run motor accidents and to provide
cashless t reatment to al l  road accident v ict ims.
·  Three Current Accounts are mandated to be opened for  the Motor Vehic le Accident Fund.
Namely:
1.  Account for  Insured Vehic les.
2.  Account for  Un- insured Vehic les.
3.  Hi t  and Run Compensat ion Account.

At  present only one account – i .e.  Hit  and Run Compensat ion Account has been made
funct ional  and i t  is  being ut i l ized for  payment of  compensat ion to the v ict ims of  Hi t  and Run
motor vehic le accidents s ince 1st  Apr i l  2022. An in i t ia l  amount of  Rs 76.28 crore was ceded
into th is account by New India Assurance Co. Ltd.  f rom the erstwhi le Solat ium Fund.

HUMAYUN KHAN
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·  Whi le c la ims are being paid under “Compensat ion to Vict ims of  Hi t  and Run Motor Accidents
Scheme-2022, which was not i f ied under GSR 163 (E) dated 25.02.2022, the necessary
framework for  cashless t reatment is  under formulat ion.

·  General  Insurance (GI)  Counci l  has been designated for  day-to-day management and
maintenance of  accounts of  the Motor Vehic le Accident Fund and for  payment of  compensat ion
to the v ict ims of  h i t  and run and for  cashless t reatment of  a l l  motor accidents occurr ing on or
af ter  1st  Apr i l  2022. Claims pertain ing to ear l ier  per iod cont inue to be processed under the
Solat ium Scheme by the New India Assurance Co.

Compensation to Victims of Hit  and Run Motor Accidents Scheme - 2022

Amount of  compensat ion has now been revised as fo l lows:

·  Rs.  2 lakhs for  death (ear l ier  i t  was Rs 25,000)
·  Rs.  50,000 for  gr ievous hurt  (ear l ier  i t  was Rs 12,500).

Procedure for  c la im payment is  as fo l lows:

1.  Appl icat ion seeking compensat ion is made by the c la imant or  legal  representat ive in Form-I
along wi th an undertaking in Form-IV to the Enquiry Off icer of  the Sub-Div is ion in which the
accident has taken place.

2.  The Enquiry Off icer is  required to obtain First  Accident Report ,  Postmortem Report ,  Death or
In jury Cert i f icate f rom the concerned author i t ies and ID proof and Bank A/c detai ls  f rom the
claimant.  He holds an enquiry in respect of  the c la im ar is ing out of  Hi t  and Run Motor Accident
and submits his report  in Form-I I  a long wi th the support ing documents to the Claim Sett lement
Commissioner wi th in 30 days.

3.  The Claim Sett lement Commissioner is  required to sanct ion the c la im amount and then to
communicate sanct ion order in Form-I I I  a long wi th Forms I ,  I I  & IV and support ing documents
to General  Insurance Counci l  wi th in 15 days of  the receipt  of  Enquiry report .

4.  The General  Insurance Counci l  (GIC) on receipt  of  sanct ion order in Form-I I I  and the
relevant documents is required to make e-payment to the bank account,  as provided by the
claimant or  the legal  representat ive of  the deceased, wi th in 15 days.
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I t  is  evident f rom above table that  no.  of  c la ims received by Counci l  is  increasing very rapidly
over the months.  Whi le the total  no.  of  c la ims received dur ing FY 20222-2023 was only 205,
dur ing the f i rst  hal f  of  current  FY (2023-2024) al ready 1362 cla ims have been received. Thus
the no. of  c la ims has increased to about 7 t imes in the last  s ix months.
According to avai lable data the average no. of  Hi t  and Run accidents in India resul t ing in
gr ievous hurt  or  death in any one year is  about 25000. Out of  the total  28 States and 8 UTs in
the country,  only 10 states and 1 UT have contr ibuted to the total  no.  of  1362 cla ims in the
current  year.  With more publ ic awareness and part ic ipat ion of  remaining states and UTs, no.  of
c la ims in the coming months is expected to increase very rapidly.
As on 30/09/2023 a total  of  1075 cla ims are st i l l  outstanding.  There is an urgent need to take
necessary steps to expedi te c la im payment process at  the Counci l .

Factors causing delay in payment of claims

1. Non receipt  /  receipt  of  part ia l ly  f i l led/  unsigned/ unsealed /  i l legible one or more documents
copy–Forms, Bank Passbook, FIR, Death Cert i f icate,  PMR, ID & address proof etc in f i rst  mai l /
post .

2.  New forms awaited in l ieu of  o ld Solat ium forms submit ted.

3.  Clar i f icat ions/  correct ions required to conf i rm Hit  & Run, di f ference in age, name, address of
v ict im, date of  accident etc in submit ted documents.

4.  Def ic i t  manpower for  processing rapidly increasing no. of  c la ims.

5.  Absence of  a sof tware-based plat form for handl ing c la ims.

Proposed measures to faci l i tate and expedite claim payment

a) Informat ion on the procedure for  f i l ing Hi t  and Run Claims, l ink to download the relevant 
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forms I ,  I I ,  I I  & IV and a detai led informat ion booklet  on Hi t  and Run Claims have been
uploaded G I  Counci l  on i ts websi te:  www.gicounci l . in

b) Detai ls  of  insurance nominated DLC members and State level  coordinators have been
uploaded on Counci l ’s  websi te to faci l i tate c la im process in the distr ic ts.

c)  On receipt ,  each set  of  c la im documents is scrut in ized at  the Counci l  and requirements,  i f
any,  are communicated to the distr ic t  author i t ies through mai l .

d)  Informat ion Booklet  on Hi t  and Run Motor Accident Compensat ion Claims is proposed to be
pr inted in suf f ic ient  nos.  by the Counci l  and provided to i ts  DLCs members for  reference and
complete guidance.

e) The Counci l  p lans to increase staf f  st rength of  i ts  Hi t  and Run Claims Team to expedi te
payment.

f )  Counci l  has const i tuted an expert  commit tee for  development of  Hi t  and Run sof tware
plat form to faci l i tate and expedi te c la im payment.

Opportunity for serving a great social  cause

From data avai lable on set t lement of  c la ims from the Solat ium Fund Scheme dur ing the last  5
years,  i t  is  apparent that  the total  no.  of  c la ims set t led each year by New India Assurance
var ied in the range of  800 to 1250 cases only.  Since the no. of  h i t  and run v ict ims each year in
the country is  est imated to be around 25000, i t  is  qui te apparent that  the no. of  c la ims set t led
in past  years have been a very smal l  percent of  the actual  requirement.

Now i f  through creat ion of  publ ic awareness and by involvement of  the State machinery,  i t
could be ensured that  c la im appl icat ions by even hal f  of  the est imated 25000 hi t  and run
vict ims are f i led,  the no. of  benef ic iar ies in a year would go beyond 12500, which is ten t imes
of the no. of  c la ims paid dur ing any of  these years.

The Counci l  is  at  the threshold of  revolut ioniz ing the status of  h i t  and run c la im payments in
the coming t imes. Providing support  to the v ict ims of  road accidents and their  fami l ies in their
hour of  need is a great social  cause. The Counci l  is  wel l  p laced to make a substant ia l
contr ibut ion to th is cause and to our nat ion’s commitment to i ts  c i t izens ensur ing just ice and
support .
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To want to feel  included is a basic human need, and
Corporate Social  Responsibi l i ty  (CSR) gives us the
opportuni ty to work wi th our employees, local  communit ies
and humanity at  large to bui ld an inclusive and sustainable
society.  In a wor ld where organisat ions f ind themselves
facing constraints brought on by deplet ing resources,
business pol ic ies that  take into account the cr i t ical  area of
Corporate Social  Responsibi l i ty  (CSR) pave a path of
t ransparency,  d iversi ty and inclusiveness.
A signi f icant in i t iat ive by the Government of  India was the
introduct ion of  Sect ion 135 of  the Companies Act,  2013,
that  mandates companies wi th a certain turnover,  net  worth
or prof i ts  to spend at  least  2% of their  average net prof i ts
in the preceding three years on CSR act iv i t ies.  Since then,
CSR ini t iat ives in India have seen a momentous growth.  

Today CSR has become an essent ia l  aspect of  the corporate wor ld.  These act iv i t ies in India
are focused on var ious social  and environmental  issues such as educat ion,  ski l l  development,
heal thcare,  rural  development and environmental  conservat ion.  Publ ic sector companies have
also been leading several  of  these large scale in i t iat ives.  The Government ’s focus on CSR has
encouraged companies to contr ibute to society and the environment,  thus looking beyond their
immediate business interests.

Rising CSR demand:

Companies are increasingly real is ing the importance of  g iv ing back to society.  As a resul t ,
several  corporate houses and conglomerates in India have taken up the CSR mandate across
social  causes, leading to environmental  sustainabi l i ty ,  community development and a posi t ive
impact on the society.  The Government of  India’s in i t iat ives l ike the Swachh Bharat  Abhiyan,
Bet i  Bachao-Bet i  Padhao, Make in India,  and Namami Gange have also garnered great support
f rom var ious corporate houses.

Today, companies are mindful  of  the wel l -being of  the communit ies in which they operate and
wish to bui ld a sustainable future for  a l l  their  stakeholders.  We, as a nat ion,  have come a long
way;
·  Col laborat ions – Col laborat ing wi th NGOs and social  organisat ions helps in ident i fy ing areas
for maximum impact and in addressing complex social  problems at  the grassroots level .

·  Ski l l  Development – Providing t ra in ing and ski l l  development upl i f ts  people by improving their
standard of  l iv ing and enhances their  employment opportuni t ies.

·  Environment Sustainabi l i ty  – Companies are eager ly adopt ing green technology,  renewable
energy,  bet ter  waste management pract ices,  and af forestat ion to reduce their  carbon footpr int .

SHEENA KAPOOR,
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·  Heal th & Hygiene – We have several  corporate houses f rom var ious sectors contr ibut ing
towards promot ing the importance, and improving the overal l  heal th of  people across urban and
rural  areas of  India.

·  Educat ion – Educat ion is one key area where companies today are making a great impact-
r ight  f rom providing scholarships and bui ld ing schools & col leges,  to support ing educat ional
programs for  chi ldren.

·  Social  Impact – Companies are increasingly focusing on social  impact in i t iat ives such as
support ing community development and addressing poverty and inequal i ty.

·  Diversi ty,  Equi ty & Inclusion (DEI)  – We have seen several  companies taking steps in
promot ing DEI wi th in their  organisat ion,  such as increasing diversi ty in their  workforce,
providing equal  pay for  equal  work and addressing and sensi t is ing employees to create a bias-
free work environment.

·  Report ing and transparency – With CSR awareness and government ’s support ,  we have seen
a surge in companies report ing on their  CSR act iv i t ies,  including the CSR progress and impact-
thereby,  providing t ransparency and accountabi l i ty  to stakeholders.

Corporate Social  Responsibil i ty as a foundational step in building a modern and
sustained society:

·  The pandemic highl ighted the need to ensure support  of  vulnerable communit ies.  To
effect ively distr ibute resources and reach a wider populat ion,  we saw companies in India
col laborate wi th NGOs and government agencies.

·  Companies al l  over India encouraged their  employees to part ic ipate in CSR act iv i t ies,
including volunteer ing for  re l ief  ef for ts.  This also helped in boost ing employee morale and
engagement.

·  2020 highl ighted the need for  sustainable pract ices,  and led to companies increasing their
focus on sustainabi l i ty-re lated CSR act iv i t ies such as waste reduct ion and energy
conservat ion.

Key developments in CSR:

Over the years,  CSR has evolved f rom a task-or iented mandate to a more strategic and
meaningful  partnership aimed at  the development of  the community.

·  Heal th and educat ion cont inue to receive the highest share of  CSR spending in India.
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·  Thanks to the adopt ion of  technology in CSR, companies are using digi ta l  p lat forms to
implement CSR ini t iat ives and engage with their  stakeholders.

·  There has been increased col laborat ion wi th government agencies.

·  Employee volunteer ing has emerged as an important  component of  CSR act iv i t ies in India.

·  To help understand the return on investment,  impact assessment has become cr i t ical  for  a l l
CSR act iv i t ies.

Creating a cohesive environment for al l  stakeholders through CSR:

As a responsible corporate,  we are commit ted to making the wor ld a safer and heal th ier  p lace.
One of  our biggest community in i t iat ive- Car ing Hands, focuses on employee volunteer ing to
support  v isual ly impaired chi ldren and empower them to lead better  l ives.  Under Car ing Hands,
eye check-up camps are conducted in munic ipal /govt .  schools.  the tests are performed by
Ophthalmologists.  Employees volunteer for  scout ing schools,  taking permission f rom
author i t ies,  arranging the doctor etc.  Once the tests are performed, al l  those k ids who require
correct ive lenses are provided wi th the same. Spectacles are made by Dr.  Agarwals Eye
Hospi ta l .  The in i t iat ive is implemented across var ious locat ions of  the country on a s ingle day
of the year known as Car ing Hands Day. The in i t iat ive star ted in the year 2011. Since the
incept ion,  the in i t iat ive has reached out to more than 400000 benef ic iar ies.  Simi lar ly,  under our
Ride to Safety in i t iat ive,  Under Ride to Safety,  educat ional  sessions are taken for  school
chi ldren and their  parents.  The sessions major ly focus on road safety ru les,  regulat ion and
importance of  wear ing helmets for  k ids as wel l  as parents both.  Af ter  the sessions,  ISI  marked
helmets are given f ree of  cost  to parents and chi ldren.  The in i t iat ive is implemented in 12 c i t ies
of  the country namely Mumbai,  Pune, Delhi ,  Banglore,  Chennai ,  Hyderabad, Kolkata,
Ahmedabad, Patna, Agartala,  Ludhiana and Nagpur.  Niranjal i  in i t iat ives we have implemented
dedicated programmes that  promote road safety wi th the former,  and heal th,  hygiene and
overal l  wel lness of  c i t izens wi th the lat ter  in i t iat ive.  In FY2021, we embarked on a pi lot
exercise to upl i f t  the Pr imary Heal th Centres (PHC) in rural  locat ions by providing medical
equipment to PHCs in UP, MP, West Bengal ,  and Uttarakhand. The intent  was to reduce the
transfer of  medical  cases to distr ic t  hospi ta ls.  The equipment were given in FY21 and FY23 and
more than 15,000 people benef i t ted through th is.  Further,  we launched a pi lot  environmental
sustainabi l i ty  programme involv ing the instal lat ion of  solar  panels in the schools in- l ine wi th
India’s net-zero ambit ions.  Solar panels have been instal led in 95 schools t i l l  date.

Main locat ions of  the instal lat ion are Mumbai,  Patna and Agartala.  We have touched over 1
mi l l ion l ives through our CSR ini t iat ives t i l l  FY2023.

As a brand wi th customer centr ic i ty at  i ts  core,  and our brand phi losophy of  Nibhaye Vaade, we
help our customers fu l f i l  their  promises to their  loved ones. Our market ing campaigns are also
dr iven by th is phi losophy and hol ist ic  approach that  takes into account the Environmental ,
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Social  and Governance aspects.  On World Heart  Day last  year,  we launched a compel l ing
campaign #LearnCPRSaveALife wi th Emraan Hashmi and also encouraged our employees to
learn how to administer  CPR by conduct ing an in-house demonstart ion.  The object ive was to
demyst i fy the myths around CPR. Simi lar ly,  th is year in March we celebrated Women’s Month
and gave an opportuni ty to al l  women across India to avai l  a compl imentary Heal th check-up
and RSA (Roadside assistance).  For their  empowerment,  we organised Financial  L i teracy
workshops for  our women agents & brokers.  To spread Insurance awareness in rural  regions of
Bihar,  we also conducted Financial  L i teracy workshops for  women in associat ion wi th IRDAI &
Jeevika representat ives (Didi) .

Sustainabi l i ty  is  at  the core of  our growth strategy and we are constant ly t ry ing to create a
cohesive environment wherein al l  our stakeholders can excel  and achieve societal  goals.  Time
and again i t  has been proven that  CSR wi l l  p lay an imperat ive role for  companies in bui ld ing
credibi l i ty  amongst their  stakeholders.  The best  organisat ions have recognised th is and have
integrated CSR into their  operat ional  endeavour.  This real isat ion bodes wel l  for  both the
corporate wor ld and society at  large- as th is makes the wor ld a bet ter  and more equi table
place. Personal ly,  I  bel ieve that  when we become a better  version of  ourselves,  our
environment,  society and nat ion also becomes better .  Af ter  a l l ,  whether i t  is  our fami ly or  our
company, as an indiv idual  i t ’s  our responsibi l i ty  to ensure that  nobody gets lef t  behind or
forgotten.
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CONSUMER AWARENESS
EXPLORING INNOVATIVE INSURANCE PRODUCTS FOR THE DIGITAL AGE

In today's rapidly advancing digi ta l  age, the insurance
industry is  undergoing a remarkable t ransformat ion,  marked
by the infusion of  cut t ing-edge technologies into t radi t ional
r isk management pract ices.  As an avid observer of  the
insurance landscape, my journey into explor ing innovat ive
insurance products has been an eye-opening and thr i l l ing
exper ience. From Usage-Based Insurance (UBI)  leveraging
telemat ics to Parametr ic Insurance wi th automated payouts
and Peer- to-Peer (P2P) Insurance foster ing col lect ive
responsibi l i ty ,  each chapter unvei ls a novel  facet  of  th is
evolv ing industry.  As we embrace the digi ta l  revolut ion,
th is explorat ion sheds l ight  on the t ransformat ive power of
technology and of fers a gl impse of  the promising future for
insurance in the interconnected wor ld.

As I  s i t  down to recount my exper iences delv ing into the wor ld of  innovat ive insurance products
tai lored to the digi ta l  age, I  can' t  help but  feel  a mixture of  exci tement and cur iosi ty.  The
insurance landscape has come a long way since i ts incept ion,  and the digi ta l  age has paved
the way for  revolut ionary changes in the industry.  From my personal  exper ience, I  wi l l  share my
journey of  explor ing cut t ing-edge insurance of fer ings that  have reshaped how we protect  our
l ives,  assets,  and futures.

The emergence of  the digi ta l  era has undoubtedly been a game-changer,  reshaping the
insurance industry and var ious other sectors.  This t ransformat ion has been marked by the
fusion of  data analyt ics,  ar t i f ic ia l  inte l l igence, and seamless connect iv i ty,  leading to innovat ive
insurance products that  cater to the diverse needs of  indiv iduals and businesses al ike.

Usage-Based Insurance (UBI)

One of  the most notable shi f ts I  observed was the r ise of  "Usage-Based Insurance" (UBI) .  UBI
leverages te lemat ics and Internet of  Things ( IoT) technologies to moni tor  dr iv ing behaviour,
providing dr ivers wi th personal ised insurance premiums based on their  actual  usage. For
example,  t ry out  a UBI pol icy for  your car,  which involves instal l ing a smal l  te lemat ics device
that records data on your dr iv ing habi ts.  My journey wi th UBI unvei led potent ia l  cost  savings
and enhanced awareness of  your dr iv ing patterns,  u l t imately improving your safety on the road.

Parametric Insurance

Beyond UBI,  my explorat ion led me to the fascinat ing realm of  "Parametr ic Insurance."  This
innovat ive product re l ies on predetermined, object ive t r iggers to automat ical ly  in i t iate payouts,
bypassing the lengthy c la ims assessment process.  For instance, I  d iscovered parametr ic
insurance designed for  extreme weather events l ike hurr icanes or earthquakes. Instead of
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t radi t ional  indemnity-based pol ic ies,  these products provided swif t  f inancial  re l ief  based on
speci f ied cr i ter ia,  a l lowing for  quicker recovery and reduced economic burden in the face of
disaster.

Peer-to-Peer Insurance

This is a developing insurance concept and hasn’ t  made i ts way to India in a big way yet .  A
smal l  group of  people (usual ly known to each other)  pool  in their  money to prepare for  a
cont ingency which may occur in any one or more of  them. This group can be fami ly,  f r iends,
col leagues, or  any other group wi th a common interest .

This concept is  very exper imental ,  and I  would not  recommend i t  s imply because the pool  of
funds wi l l  be l imi ted and, in most cases, wouldn’ t  be enough to cover any more than a s ingle
group member in case of  a cont ingency.  Yes, the group pays back any unused amounts to the
members at  the end of  the coverage per iod,  potent ia l ly  making insurance cheaper.  But that  is
only i f  you don’ t  need i t .  What happens when you and a few other group members need large
sums of  money at  s imi lar  t imes? Most l ikely,  due to the l imi ted amount of  money avai lable,  a l l
the members requir ing funds wi l l  be given smal l  amounts,  or  some wi l l  receive the funds and
some wi l l  not ,  depending on who asked for  i t  f i rst .  In ei ther scenar io,  the money received wi l l
l ikely not  be enough to cover the costs of  the cont ingency.

On-Demand Insurance (Micro-insurance)

The digi ta l  age has also wi tnessed the r ise of  "On-Demand Insurance" or "Micro- insurance,"
which provides short- term coverage ta i lored to speci f ic  needs. This f lexib le product appeals to
many, especial ly  dur ing t ravel ,  as they can convenient ly purchase coverage for  the exact
durat ion of  their  t r ip or  part icular  events.  On-demand insurance embodies the spir i t  of
adaptabi l i ty  and af fordabi l i ty ,  making i t  an ideal  choice for  a growing number of  d ig i ta l ly  savvy
consumers.

Blockchain and Smart Contracts in Insurance

Blockchain technology has found i ts way into insurance by creat ing "Smart  Contracts."  These
sel f -execut ing contracts enable automated cla ims processing and ensure set t lement
transparency,  e l iminat ing the need for  intermediar ies.  As a f i rm bel iever in the potent ia l  of
blockchain,  I  was thr i l led to wi tness how this immutable ledger could revolut ionise the
insurance industry,  streaml in ing processes and boost ing t rust  among pol icyholders.

Cyber Insurance

My journey into the digi ta l  age of  insurance exposed me to Cyber Insurance. In a wor ld where
cyber threats constant ly evolve,  businesses and indiv iduals face s igni f icant r isks f rom data
breaches and cyber-at tacks.  Cyber insurance products protect  against  f inancial  losses f rom 
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such incidents,  emphasis ing the importance of  safeguarding our dig i ta l  l ives in an
interconnected wor ld.

As I  explored these innovat ive insurance products,  I  real ised that  the digi ta l  age has opened
new avenues for  r isk management and f inancial  protect ion.  From usage-based and parametr ic
insurance to peer- to-peer models and on-demand coverage, these products cater to consumers'
d iverse and ever-changing needs.

Challenges and Considerations

However,  despi te the myr iad benef i ts,  the digi ta l  age br ings unique chal lenges. Data pr ivacy,
cybersecur i ty,  and ensur ing fa i r  t reatment for  a l l  pol icyholders remain cr i t ical  concerns that
demand constant at tent ion f rom the insurance industry.  Moreover,  the t ransi t ion to dig i ta l
p lat forms may inadvertent ly exclude speci f ic  populat ion segments,  h ighl ight ing the need for
equi table access to innovat ive insurance solut ions for  a l l .

Conclusion

In conclusion,  my journey explor ing innovat ive insurance products for  the digi ta l  age has been
an eye-opening and transformat ive exper ience. Witnessing the convergence of  technology and
insurance has sol id i f ied my bel ief  that  embracing change and innovat ion is essent ia l  for  th is
industry 's cont inued growth and relevance. As we forge into an increasingly dig i ta l  future,  I  am
exci ted to see how these insurance products wi l l  evolve fur ther,  shaping a more secure and
connected wor ld for  future generat ions.
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Introduction

Pets are not  just  animals;  they are integral  members of  our fami l ies,  providing us wi th love,
companionship,  and unwaver ing loyal ty.  As responsible pet  owners,  i t  is  our duty to ensure
their  wel l -being,  and one signi f icant aspect of  th is is  safeguarding them from unforeseen
medical  expenses. In India,  the concept of  pet  insurance is rapidly gaining t ract ion,  and i t 's
proving to be a game-changer for  pet  lovers across the nat ion.  In th is ar t ic le,  we wi l l  delve into
the wor ld of  pet  insurance in India and explore why i t 's  an essent ia l  investment for  your
beloved pets.

What Is Pet Insurance?

Pet insurance is a special ized insurance pol icy designed to cover the medical  expenses of  your
pets.  When your pet  fa l ls  i l l  or  faces an accident,  the f inancial  burden can be s igni f icant.
Without insurance, these expenses come direct ly out  of  your pocket.  The annual  cost  of  pet
heal thcare can be steep, making pet insurance a more cost-ef fect ive opt ion.  I t  ensures that
your pets receive the best  possible care and that  you can keep your fe l ine f r iend happy wi thout
breaking the bank.

One notable player in the Indian market is  Bajaj  Al l ianz Pet Insurance, which of fers
comprehensive protect ion against  unexpected and expensive veter inary bi l ls .  Here's why you
should consider pet  insurance for  your furry f r iend.

Why Should You Buy Pet Insurance?

·  F inancial  Secur i ty:  Pet insurance provides peace of  mind, knowing that  you won' t  have to
drain your savings when your pet  fa l ls  i l l  or  requires medical  at tent ion.

·  Safeguard Your Savings:  Veter inary bi l ls  can be substant ia l ,  and they can take a to l l  on your
f inances. Pet insurance ensures that  your pet 's heal th is secured wi thout compromising your
f inancial  stabi l i ty .

·  Access to Qual i ty Heal thcare:  With pet  insurance, you can provide your pet  wi th top-notch
medical  t reatment whenever i t 's  needed.

·  Cover for  Expensive Treatment:  Somet imes, pets may face cr i t ical  i l lnesses, and prevent ion is
always better  than cure.  Pet insurance of fers coverage for  these signi f icant expenses, a l lowing
you to focus on your pet 's recovery rather than worry ing about the cost .

Eligibi l i ty Criteria to Buy Pet Insurance

Before purchasing pet insurance, i t 's  crucial  to understand the el ig ib i l i ty  cr i ter ia.  The pol icy
terms vary depending on factors l ike breed, age, and coverage opt ions.  Here's a br ief
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overview:

·  Breed Type :  Dogs (35 breeds) and Cats ( Indigenous & exot ic)

·  Entry Age :  Dogs (3 months to 7 years),  Giant Dogs (3 months to 4 years),  Cats (3 months to
7 years)

·  Exit  Age :  Dogs (up to 10 years),  Giant Dogs (up to 6 years),  Cats (up to 12 years)

·  Policy Period :  Short- term pol ic ies ( less than a year)  and long-term pol ic ies (up to 3 years).
Special  condi t ions might a l low for  h igher entry/exi t  ages based on your pet 's heal th.

Benefits of Pet Insurance

Pet insurance of fers var ious benef i ts,  ensur ing that  your pet 's heal th is a top pr ior i ty.
Depending on the pol icy you choose, the coverage includes:

·  Surgery Expenses
· Outpatient Department (OPD) Coverage
· Third-party Liabil i ty
·  Long-term Care
· Theft /Loss/Straying
· Hospital ization
· Terminal Diseases
· Mortal i ty Benefit  Cover
I t 's  essent ia l  to review the product brochure for  speci f ic  detai ls  on each coverage opt ion.

Documents Required for Purchasing Pet Insurance

To buy pet insurance, certa in documents are essent ia l  to ensure a smooth process:

·  A completed proposal  form
· Video and color photographs of  your pet  f rom al l  angles
·  Diagnost ic test  resul ts,  i f  necessary
·  Unique ident i f icat ion detai ls  for  your pet
·  Sel f -declarat ion on vaccinat ions
·  Proof of  purchase, i f  required
·  Pedigree cert i f icate,  i f  appl icable

Inclusions Under Pet Insurance

Pet insurance in India covers a range of  benef i ts to protect  your pet  and your wal let .  These
include:
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·  Surgery Expenses Cover :  Covers t reatments due to accidents or i l lnesses dur ing the pol icy
per iod.
·  OPD Cover :  Covers t reatment costs for  var ious i l lnesses and in jur ies up to a speci f ied
amount.
·  Third-party Liabil i ty Cover :  Provides coverage i f  your pet  causes in jury or damage to a th i rd
party,  including legal  expenses.
·  Long-term Care Cover :  Offers a lump sum for speci f ic  i l lnesses requir ing extended care.

·  Theft/Lost/Straying Cover :  Reimburses expenses related to advert is ing or a reward i f  your
pet is  lost ,  sto len,  or  strayed.
·  Hospital ization Cover :  Pays for  in-pat ient  t reatment at  a veter inary hospi ta l ,  subject  to dai ly
l imi ts.
·  Terminal Diseases :  Covers speci f ic  terminal  i l lnesses diagnosed dur ing the pol icy per iod.

·  Mortal i ty Benefit  Cover :  Offers compensat ion for  end-of- l i fe arrangements in case of  your
pet 's demise.

Exclusions Under Pet Insurance

I t 's  crucial  to understand the exclusions to avoid surpr ises when making a c la im. Common
exclusions in pet  insurance pol ic ies in India include:

·  Claims for  d iseases wi thout prevent ive medic ines or vaccines
·  Costs for  exper imental  or  a l ternat ive t reatments
·  Loss or damage caused knowingly or  wi l l fu l ly  by the pol icyholder
·  Consequent ia l  losses
·  Claims occurr ing outs ide the terr i tor ia l  l imi ts of  India
·  Medicat ion or t reatment not  recommended by a veter inar ian
·  I l lnesses contracted outs ide India that  wouldn' t  typical ly  occur wi th in India
·  Legal  expenses, f ines,  and penal t ies f rom cr iminal  cases
·  Claims for  d iseases t ransmit ted f rom pets to humans
· Mal ic ious or wi l l fu l  in jury or neglect  to an insured pet
·  In jur ies due to war,  invasion,  acts of  foreign enemies,  r iots,  str ikes,  or  terror ist  act iv i t ies
This l is t  is  not  exhaust ive,  so i t 's  essent ia l  to review the pol icy wording for  a comprehensive
understanding of  exclusions.

In conclusion,  pet  insurance in India is a v i ta l  tool  for  ensur ing the wel l -being of  your beloved
pets.  With comprehensive coverage, e l ig ib i l i ty  cr i ter ia,  inclusions,  exclusions,  and a
straight forward c la ims process,  pet  insurance can give you peace of  mind and ensure that  your
furry f r iends receive the best  possible care.  
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Case Background

Employee wi th the intent ion to gain undue amount in form of  medical  re imbursements raised
forged documents and fake lab reports.  The issue was brought to the not ice of  f raud & r isk
control  team and i t  was invest igated against  the al leged customer.

Investigation Summary

A prel iminary invest igat ion revealed that  the medical  documents,  pathology reports,  Doctor ’s
prescr ipt ion were fake. The documents submit ted appeared to be forged wi th Doctor ’s
signatures,  edi ted lab reports to showcase diagnosis and fake medical  b i l ls .  I t  was start l ing to
note that  the documents submit ted to NBHI and Paramount were in col lusion wi th Third-Party.

Hence, post  document ’s review, the invest igat ion team conducted on ground invest igat ion and
met the employee who had raised f raudulent c la im. I t  was fur ther revealed that  intent ional
greed and remissness on the part  of  an employee contr ibuted to such a misconduct.  The
intent ion proven was to gain undue amount by the v i r tue of  medical  c la im reimbursement.
Dur ing ver i f icat ion,  invest igat ion team could also t race the edi table copy of  the cert i f icates
compris ing of :  handwri t ten medical  b i l ls ,  Doctor ’s prescr ipt ion,  medical  reports and diagnosis
with over-wr i t ten dates to match the t reatment date,  fake pathology reports wi th Doctor ’s
signature passed in the document,  manual ly f i l led discharge summary wi th Doctor ’s s ignature
in pat ient ’s handwri t ing and copied s ignature of  Doctor.  The al leged in the invest igat ion
process had confessed the modus operandi  how a th i rd-party wi th the help of  accessing
documents f rom al leged arranged the fake documents.

The Invest igat ion revealed that  the doctor whose signature was forged in al l  medical
documents confessed to have never t reated the al leged and conf i rmed to have not s igning the
documents.  The hospi ta l  was not in NBHI’s provider ’s l is t .  Stolen pathology reports were used
to al ign wi th the t reatment showcased. Genuine doctors’  forged signature was used in hospi ta l
stamped let ter  heads for  creat ing discharge paper and medical  prescr ipt ions.  The al leged cum
employee in the said invest igat ion never had any t reatment taken and the same was confessed
dur ing invest igat ion.  The Third Party wi th the help of  employee’s personal  documents;  PAN
Card, Aadhar,  employee ID card sourced the forged medical  documents and fake bi l ls  and
reports.

Further invest igat ion revealed another k ind of  f raud, which was taking place in the hospi ta l .
The hospi ta l  was found to be infamous for  col luding in ra is ing fa lse c la ims and keep changing
the hospi ta l  name. They faci l i tated the Third-party in procur ing forge documents,  lab reports
and fake doctor ’s detai ls .

Action taken

Gett ing al l  the facts of  the cases wi th proper evidences the team represented th is case in f ront  
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of the concerned internal  commit tee.  Post d iscussions and seeing the evidences the commit tee
decided to terminate employee involved in th is matter .

Process improvement

Certain prevent ive measures were also recommended by the commit tee and implemented wi th
immediate ef fect  –

·  The employee was terminated wi th immediate ef fect .

·  Non- provider ’s l is t  was revised.

·  Str ingent ver i f icat ion process in val idat ing documents submit ted for  re imbursement by NBHI’s
TPA as per company’s protocol  pr ior  d isbursement of  c la im amount.
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